The Emergence of a New Smartphone and its Impact on the Shareholder Values
- Suggestions by the Event Study Analysis-
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Abstract

This study investigates the impact of iPhone, a new smart phone, to the shareholder value of
telecommunications carriers and mobile handset manufacturers. We apply the event study method to
measure the stock returns of the carriers and the manufacturers when iPhone serviced was
announced. The results show that the stock return of iPhone employed carrier did not change
significantly, but the stock return of non iPhone employed carriers dropped significantly. As for the
handset manufacturers, the stock return of Apple inc., an iPhone manufacturer, rose significantly,
and the stock return of other mobile handset manufacturers dropped significantly. These results
imply that the emergence of iPhone made value transference from non iPhone related companies to
iPhone related companies.
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