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[Abstract]

This paper reviews the economic empirical studies on customer preferences towards the use of
personal data for the online business in US and other countries. Then based on this review and
the functional framework of online personalization and the conceptual model of customer value
judgment, the paper describes the basic hypotheses for studying customer preferences for
personal ized services in Japanese onl ine market with very high use of mobile internet and network
literacy through broadband services via FTTH and ADSL provided nationwide. Analysis of conducted
survey based on these hypotheses is undergoing this result will be reported in June conference.
This paper succeeds the precedent paper which described the regal and economic issues as to the
use of personal data for personalization services in the last June conference.
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